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Public Crisis Consciousness, Media Communication Bias
and the Return of Public Opinion
LI Hong

Abstract: The continuous improvement of public crisis awareness is an important foundation and funda-
mental premise for effective prevention of and responding to emergencies and public crises, and also a
relatively obvious weak links in the current emergency management system and capacity building with
Chinese characteristics In the era of extremely diversified communication subjects using the Internet as
the communication medium, public crisis awareness is becoming increasingly difficult to keep up with
the development requirements of the overall situation, often showing a state of following the trend and
being overwhelmed. From the perspective of a relatively stable psychological process and characteristics,
combined with the interaction between the public and the media, in addition to the inherent limitations
of their own cognition, it is undoubtedly necessary to recognize and pay special attention to the impact
of “communication” on public crisis awareness. The continuous media and communication bias is not only
a deviation from its role of “mending the crack mechanism of social order”, but also a trigger for the
scattered structure and glued state of public crisis consciousness. The “follow-up mode” of the public in
risk identification and crisis prevention also deviates from the essential characteristics of crisis conscious-
ness to a certain extent In this process, the bias of media and communication may redefine, contain or

é

reconstruct the public’s crisis awareness. It may, on the one hand, show the “social amplification”
effect of local risks, on the other hand, completes the comprehensive deconstruction and continuous re-
duction of the overall social risks.

Key words: crisis awareness; emergency management; media and communication bias; public opinion

ecology
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