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Songs for Luo Tianyi: Affective Labor of Creators
among Virtual Singer Fans
GAO Currling, FAN Jia-shuo

Abstract: A virtual singer is defined as the ACG singer who manifests an animation character with vo-
caloid sound to sing songs made by creators. Most of songs which are “mainly performed” by Luo Tian-
yi and other virtual singers are created spontaneously by their fan creators based on diverse
emotions. However, the labor of fan creators becomes the source of surplus value which is finally ab-
sorbed into a closed loop of capital appreciation. The virtual idol industry pays nothing for fans labor,
which maximizes the exploitation and presents prominent feature of strong concealment. This is a new
type of exploitation, namely, digital affective exploitation. At the same time, the voluntary labor of cre-
ators and the copyrights of products have significantly alleviated the labor alienation of fans. The allevia-
tion of alienation and the intensification of exploitation occur simultaneously in the process of fans’ crea-
tive labor.

Key words: Luo Tian-yi; virtual singer; virtual idol; affective labor; digital affective exploitation
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