22 3 ( ) Vol 22 Na 3

2022 5 Journal of China University of Geosciences (Social Sciences Edition) May 2022
13 2 3 2
’
: G206, 3 : A : 1671-0169(2022)03-0137-10

DOI:10.16493/j.cnki.42-1627/c.2022.03.004

2019, “ 7 s 0 N N N
[1
b b b
[2]
o b b
. o
b b o A A}
A} b b o .
b b o
Y
(G N
“ ”»
b o b
[3] [4]
b b o
( ) o )
[5]
o b o b
: “ 7 (17ZDA117);
« 7 (19ZDA143)
R , lvpengceps@vip. qq com ( 410075) ; ,

— 137 —



° ’
° ’ ~
[6]
~ ’
’ ’ ~ ’ o
’ ’ ° N ~
b A AY A
[7] “ 2
’ ’ o ’
’ o
’ ’ ° ’
’ ’ ’ °
“ P “ 9
( ) ( ) o
’ ’ o
[8]
Al AY o b
[9] “ ”
’ ’ ° ’
’ ~ N ’ ’
[10]
’ ~ o ’
~ o ’ ~ ’
[11]
’ ° ’
’ ~
’ ’
[12]
AY A o
’ ’
[13]
° ’ ’
o N , ( ) (
) o ,
[14]
° ’
° ’
’ ’
’
[15]
° ’
° ~ ~
~ ° ~ ’ ~ ~
’ ~ ~ ’
’ ’ ’
° ’
(Hybrid S el
ybrid Space) ) ) ,
~ N ’ N ~
b o
AY b
’ N °

— 138 —

(C)1994-2022 China Academic Journal Electronic Publishing House. All rights reserved. http://www.cnki.net



b b
“ »[17] [18] [19] [20]
) b A A

[21] “ » o« 2
b

[22]

I 4% i 9%

5 19 4 198
i 7t 25/

#mﬁ'ﬂﬁﬁ

B

~
~ ~

[BF

~ s
N <~
~~ ’

~ -

Pl R g2 Pl 4 AL

2

N
N .
N >
R E

Uit B2 B

— 139

(C)1994-2022 China Academic Journal Electronic Publishing House. All rights reserved. http://www.cnki.net



A o
o
’
[23] “ » o« ”
°
’
’ ’
( Do
’
’
Al A
“ ”
’ °
[24]
°
° N
’
(G
Al A Y Al
” “ 9« ”
’
’
b AY Al
’
APP
2 ) ,
A Y

. MCN (Multi-Channel Network)

b

(G
b A} b
N » 4G
[28]
[29]
2 o
b
— 140 —

(257
. €2020
APP
[27)

(C)1994-2022 China Academic Journal Electronic Publishing House. All rights reserved.

(

R “996” “ ” o«

[26]

)
260 )

http://www.cnki.net

3G

5G



’ : :
o
’ ’
« i) “ P
s , + o BBS .
N N N ’ ’ B N N N ’
. flash, gif s , .
N ) °
Y
°
’ ’ ’
b o
“ 9 [30]
b o
b b b
o ’ ’
’ ’ N
[31] [32]
o AY AY A o
N N N N
’ ’ N N
“ 9 [33] “ 2
b b o b
~ ~ o ’ ~
« ”
N ’ ’ ~ N
« ”
K )
«“ ”
b b
“ P “ ”
’ °
b b A}
[34]
N N °
’ ’ ’
’ ’
’ N N ’
[35]
o B . N , .
’ ~ ~ ~ N s ~
[36]
Y b b b
N ’ N ’
’ ° ’
’ ’ ’ o papi ~
~ ’
“ 9 [37]
, L2 , o
b b

(C)1994-2022 China Academic Journal Electronic Publishing House. All rights reserved.

http://www.cnki.net



0 , , , youtube , .

b b
[38]
° ~ ~
A Y A b b b
b b b N ~ b
39]
Y A Y Y 9 o
b b
[40]
A} A o b
“
b
9[41]
o b b b
’ ’ ’ ’
b b b o

, 300 , “oh my god, ”
, . , 4 000

“ ”»
A b o
b b N ~
o b N
’ Y AY A
[42
o b Y
“ ”»
A b b A
[43]
b o b b
Y o b
b b b
“ W ”
o 300 ) Vlog
“ ”»
Y b Y b

i 800 “ ”o 1 A

1
papi
“ ”»” k
PDD
Bee
mini
Mini

— 142 —



¢ D
A b Y
Y Y o ’
[44]
o b b
. b
b ’
A o b
150 s . 1 100 5 300 , 1000
562 1 , 10 14. 1
100 21 2 o
b o
b b
b o
2
2018, 8—2019. 7 2020, 7
1000 46. 94% L 9%
500 ~1 000 91. 76 % 6. 64 %
300  ~500 101 67% 13. 27%
100 ~300 76. 27% 45.97%
50 ~100 58. 84 % 13, 74%
10 ~50 44. 23% 18 48%
[45]
N b N Y Y Y
[46]
Y .
o °
s ),
° o
(G -
~ N b °
b Y
[47]
b o
(48]

— 143



(G
[49]
’
s
s o
«
s
’
(1] , ;
[2]
— 144 —

LIl

“

”»

,2019(3).

(C)1994-2022 China Academic Journal Electronic Publishing House. All rights reserved.

[J].

,2021(3).

http://www.cnki.net



[ 3] Willcocks, L. ,J. Hindle, D. Feeny, et al. IT and business process outsourcing: The knowledge potential[ J].
Information Systems Management ,2004(3).

[4] , ) R [T]. ( ),2003(2).
[5] LJ]. .2005(2).
[6] [Jl. ,2001(3).

[7] Kraus, M. W. , P. K. Piff, R. Mendoza-Denton, et al. Social class, solipsism,and contextualism: How the rich
are different from the poor[ J]. Psychological Review ,2012(3).

[8] . . [J]. ,2013(12).

[9]
[10]

[11]
[12]
[13]
[14]
[15]
[16]

[17]
[18]
[19]
[20]
[21]
[22]
[23]
[24]
[25]
[26]

[27]
[28]
[29]

. 1.
, : : TPWKR
)52016(5).

. LIl

. [Jl.
[Jl.

),2019(2).

’

. . [l
; . [Jl.
LI

,2021(4).

. .5G [J].

] ’

,2021(7).

LI

( ),2017(1).

,2007(9).
LIl ,2009(8).
[J]. ,2013(D).
,2004(1).

( ),2019(1).

[Jl. (
. ,2021(4).

” [I]. ,2016(24).

,2018(7).

(1l
+2019(10).
(1l
.2016(8).

.2011(6).

,2019(22).

,2016(11).

,2019(33).

L.

[Jl. ,2021(2).
,2020(6).

L.

[ 30 ]Goffman, E. The Presentation of Self in Everyday Life[ M]. London: Harmondsworth,1978.

[31]
[32]
[33]
[34]
[35]
[36]
[37]
[38]
[39]

[Jl.

. LI
, . L1

papi

. ,2017(16).
b . [J]‘

( )+2019(3).
,2016(4).
,2017(2).
,2019(12).
,2020(11).
,2017(6).
(1.

Il
L]
L]
,2020(22).

[J]. ,2021



(5).

[40] , ) “ ” — . [Jl. ,2020
(10).

[41] . : [D]. : ,2018.

[42] .o » o« o« s

( ),2020(2).

[43] , . : [l ( ),2021(5).

[44] . : [l ( ),2020(3).

[45] , . [Jl. ,2020(1).

[46] . . . — LJl. (
),2018(4).

[47] . Ll ,2015(5).

[48] . [Jl. ,2017(7).

[49] . , ) [Jl. ,2016(1).

[50] . . : [J]. ,2014(3).

[51] . L. ,2019(4).

From “Grassroots” to “Internet Celebrities”: An Examinaiton
of Social Mobility from the Perspective of Potential
Difference Theory
Tii Peng. LI Meng-di

Abstract: The technological development of the mobile internet has brought the public into a highly dig-
ital virtual society, and individuals are active in the virtual space in a digital form. Data has become an
important resource, and the flow of aggregated individual data has become the core social capital for
grassroots to achieve class leap. Grassroots realize social class mobility through the aggregation, storage
and utilization of traffic resources. They gain traffic resources such as fans, attention, likes, rewards,
forwarding, etc through talent show, content presentation, live broadcast interaction, story construc-
tion, etc. » thus break through the class boundary and become internet celebrities with high internet po-
tential. Then they convert their resources into economic income, achieve stratified breakthroughs in eco-
nomic ability, social identity, political status, and cultural capital, and eventually complete upward so-
cial mobility. The stock and structure of traffic resources affect the ability of netizens to maintain social
class and the stability of their social status, which provides the possibility for adjustment of social class
structure and a new path for social mobility.

Key words: grassroot; internet celebrities; potential of internet; resources store; social stratification;

social status
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