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Research on the Evolution Mechanism and Service Model of
Comprehensive Tourism from the Perspective of Sharing Platform
XU An-feng, WANG Hong—qi, ZHAO Tian-yi

Abstract: As an important measure for the supply-side reform of China’s tourism industry, comprehen-
sive tourism is the development direction of the innovation-driven and coordinated promotion of tourism
industry in the new era In the context of the development of the platform economy and the sharing econ-
omy, innovation of tourism service model has become the key to the development of comprehensive
tourism in China. Based on the analysis of the operation model of the sharing platform, this paper takes
the coupling relationship between sharing platform and comprehensive tourism as the starting point, re-
gards the sharing platform as the order parameter that dominates the whole comprehensive tourism serv-
ice system, analyzes the evolution conditions, driving forces, process and law of the collaborative de-
velopment of information, elements and value in the comprehensive tourism service system relying on
sharing platforms, reveals the evolution mechanism and then constructs three innovative service models
of intelligent information symmetry, multiple element matching, and service value co-creation. The
study helps to realize the development philosophy of comprehensive tourism characterized by regional re-
source organic integration, industrial collaborative development and social co-construction and sharing,
thus providing important theoretical reference and practical guidance for the structural optimization and
innovative development of China’s tourism industry in the new era.

Key words: sharing economy; sharing platform; comprehensive tourism; evolution mechanism; serv-

ice model



