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Research on Influencing Factors of Bilateral Participation in
Knowledge and Skill-based Sharing Economy
LI Mei-fang., RUAN Di, QI Hai-hua

Abstract: Developing knowledge and skill-based sharing economy is an important way to promote the ef-
ficient use of intellectual capital. Given the current lack of engagement in knowledge and skills sharing in
platforms among providers and users, this paper establishes the soft and hard environment influencing
factors model of the platform of knowledge and skill sharing economy and conducts an empirical stud-
y. Results show that: (1) For both providers and users, sharing intention significantly affects sharing
behavior. (2) The soft environment of the platform, which consists of providers’ cognition of the plat-
form, perception of the information and atmosphere formed by the platform, has a significant positive
impact on the contribution intention of the provider, but has no significant impact on the contribution
behavior. (3) The soft environment of the platform, which consists of users’ cognition of the plat-
form, perception of the information and atmosphere formed by the platform, has no significant impact
on users’ intention and behavior of acquisition. (4) For both providers and users, the platform’ s
hard environment, which consists of the platform”’ s operating interface, functions., codes of conduct
and the number of relevant professionals, failed to have a significant impact on their sharing intention
and behavior. Finally, according to the empirical results, some suggestions are provided to improve the
enthusiasm of the public’ s participation in the sharing culture and to realize the sustainable and healthy
development of the knowledge-skill sharing platforms

Key words: sharing economy; knowledge and skill-based sharing; bilateral participation; influencing

factors
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