19 4 ( ) Vol 19 Na 4
2019 7 Journal of China University of Geosciences (Social Sciences Edition) Jul 2019
’ ’
s 5 2016
(CFPS) > o (@)
s 3 (2)
5 (3) s
uU” ; (4) . s
. F126. 1 A . 1671-0169(2019)04-0145-16
DOI:10.16493/j.cnki.42-1627/c.2019.04.012
b b b
o (CNNIC) 43 {
) . 2018 12, 59. 6%, 38%,
8 29 o s
(Kondratieff Cycle) L N N )
[2](P145—166)[3]
b b
[4] ’ Y
Bl 2018 9 , 23 9%,
“ ¢ ’ 7 (14BJL0O69) ;
* ” (HBQY2019z11)
: . ( ) ( 430074) ; ( )
( ) .
— 145



70 198 , 25 4%, . @
2017 4. 6 . 2. 6 . 9. 4 H
5 6 , 22 ’ 18 7 o
. . 1978 ,
67. 7% 57.5%., , 2018
28 4%, . 27. 7%, 30. 1%,
N N b ®o
. 2005—2017 13% .
7% ; 9. 6% 13. 8%, 4 2 .
6. 6% 97%., .
, (o) (7] )
[8] o ’ N
(o1 RLIRTREEA [13]
y 2004—2013 ,
. . [14] ,
b 15% b 9
[15]
0} http://www. 100ec cn/detail 6498421. html,
@) https://www. useit com. cn/thread-19201-1-1. html,
® . 19% ,20%~29% ,30%
~39% ,40%~49% ,50%~59% ,60%

— 146

(C)1994-2022 China Academic Journal Electronic Publishing House. All rights reserved. http://www.cnki.net



b b
[16]
o b b
[17]
(1870197 [20]
b b b
[217(P76—77)
o b b
[©] [22]
. b b o A}
b N N N b
[237(P51)[24]
b b
b b o
b b
b b o
b b b
’ b b
Y
Kongsamut %% , ,
b b o
) . ( )6
. b
’ AY AY
b o b
b o
b b
b ’
ulel ¢ = golog(c,l—a)+(1—§0)1og(c,2+5,) (D
U = Zﬁ’u(d,cf) )
=0
(1) ’ Ctl Ctz t
. € (0, D s a (a=>0)
, S, (S5,>0) t ( ) @,
® NG ¥4 2018 11 12 5
®» Kongsamut . SH ) )

° ’ N N °

(C)1994-2022 China Academic Journal Electronic Publishing House. All rights reserved. http://www.cnki.net



b AY
o b Y Y b
. , S, =5, (net) s, (net) << 0, net . (2 ,pe (0,D RN
¢ (D o
wl, +rk, —k,+k =c, +Pcl+ky (3)
(3 : ;
o Wy 4 . L, 4 s 1 2 s kz
t y 0 o ’ Cll
1, (‘f P[ ’ Pl >1, P1 ’ Pz -
p. (net), p, (net) <0, .
-
o b
[26]
[27]
b b b
b o b b
b b b
(D . Bakos'** ,
, pr=vmn (p*, m, n N N
) m P ,
. (2) o ) , s
[29]030]
b b b b
®
b o b
b ’ o ’ ’
o Coasel® , . N
o b b o
b b
[337(P90—94) Borghans [34] , . .
“ o »
o b b
[35]
b ’
3 s R R P,=p, (net), p. (net)
<03 s N N
R S, S,=s, (net), s, (net) <0,

b

o b

Max U = Zﬁu(cf,cf)

=0




s.t. wlL,+rk, —0k, +k =c +Pc’+k,

fo/(1 =) ] X [(+S)/(c; —ad]=1/P,

S, =5, (net) P,=p, (net),
Lo/(1—¢) ] X [+ s, (net))/(c) —a)] = 1/p,(net)
6ﬁ t Cf ’
2 2 1 2 1
0 =c/(c,+c) = S
— P X p(nery x Q1+ 4y
l—=¢ ¢ ¢
s b, (net) s, (net)
’ 65 ’ °
(G
[ ’ D
constr; = f, + pinet; + X, + e
(8) , constr; { ,
) 4 »
CFPS
Ls7 ’ ’
. net; .
o 1, 0, X
@, \ (2)
o . (D ;
€
¢
(ISSS) 2016
(CFPS) o 95% )
@
o)
@

4

(5

(6)

YD)

, (7

€))

[36]

S)

(D

— 149 —



CFPS2016
, 5526 1
1
constr 5526 0. 377 3 0. 183 3
net =1, =0 5526 0. 636 3 0. 481 1
Infpi 5 526 9. 407 3 1. 097 2
Infpi2 5526 89. 700 7 20. 348 9
feount 5526 3122 3 1. 714 2
tnh 5526 0. 372 8 0. 623 2
age 5526 49, 8755 15. 428 9
age? 5526 2725 5730 1577. 684 0
gender =1, =0 5526 0. 510 3 0. 499 9
edu @ 5526 7. 470 3 4. 966 4
marriage =1, =0 5526 0. 8015 0. 398 9
health 1—5 “ 7 5526 2. 896 3 1 190 7
urban =1, =0 5526 0. 550 9 0. 497 5
AY
C )
2 o 2 (1 — )
b b
(4)
45 .
y “U”
o b
. 1%
b b Y
b b o
[39][40]
o Y b
C )
b ’
® bl , , 6 . 9 .
R 12 . . 15 16 19 22



constr
(1) (2 3 €]
net 0. 048 07"~ 0. 064 5°*~ 0. 047 277~ 0. 044 877~
(0. 005 1) (0. 005 3) (0. 006 5) (0. 006 5)
Infpi —0. 062 8™~ —0. 087 1"*~ —0. 077 27"~
(0. 025 7 (0. 023 3) (0. 023 7
Infpi2 0. 002 0 0. 004 6™~ 0. 004 27"~
(0. 001 4 (0. 001 3) (0. 001 3)
gender 0. 006 1 0. 0011
(0. 004 8) (0. 004 9)
age 0. 000 5 0. 000 7
(0. 001 0) (0. 001 0)
age2/100 —0. 0011 —0. 001 4
(0. 001 0) (0. 001 0)
edu —0. 001 5~ —0. 001 3*~
(0. 000 6) (0. 000 6)
marriage 0. 011 4 0. 010 7
(0. 007 1) (0. 007 1)
health —0. 014 8"~ —0. 014 67~
(0. 002 1) (0. 002 1)
urban 0. 068 2" "~ 0. 066 6" *
(0. 005 1) (0. 005 5)
fcount 0. 014 9**~ 0. 013 2"~
(0. 001 8 (0. 001 8
tnh —0. 007 9"~ —0.009 1"~
(0. 003 9 (0. 003 9
province NO NO NO YES
0. 346 8" "~ 0. 749 8" "~ 0.796 7°** 0. 769 9***
(0. 004 2) (0. 120 0O (0. 110 5) (0. 113 6)
R’ 0. 015 8 0. 039 2 0.102 8 0. 126 5
5526 5526 5526 5526
10%. 5%, 1%
o o ’ N
s s o
o b
(imp) o ,
° ’ s s
° s
(imp) o
2SLS 3 Panel B )
Cragg-Donald Wald F 16. 38,

MU Panel A

(O — @

— 151

10,



( )
1% . .
4 ) ) ,
59 o ,
s ’ °
3
Panel A
constr
QD) (2 (3 (€9
net 0.049 0" "~ 0. 044 6"~ 0. 061 2"** 0. 058 7"**
(0. 008 3) (0. 010 5) (0. 018 9) (0. 019 6)
Infpi —0.094 77"~ —0. 111 5*°*~ —0.103 17"~
0. 027 7 (0. 027 &) 0. 027 7
Infpi2 0. 004 3"** 0. 005 9*** 0. 005 6"~
(0. 001 5) (0. 001 5) (0. 001 5)
gender 0. 008 8 0. 004 2
(0. 005 7) (0. 005 7
age 0. 000 3 0. 000 8
(0. 001 2) (0. 001 2)
age2/100 —0. 000 4 —0. 000 9
(0. 001 D (0. 001 1)
edu —0. 001 2 —0. 001 0
(0. 000 8) (0. 000 8)
marriage 0. 017 4™~ 0. 016 3**
(0. 008 0) (0. 008 0)
health —0. 015 2**~ —0. 015 4"""
(0. 002 5) (0. 002 5)
urban 0. 065 5"~ 0. 064 3**~
(0. 006 6) (0. 006 6)
fcount 0. 016 3*** 0. 015 2**~
(0. 002 6) (0. 002 7)
tnh —0. 006 7 —0. 007 6
(0. 004 7) (0. 004 6)
province NO NO NO YES
0. 360 6™~ 0. 855 9" "~ 0. 877 2*** 0. 855 4™ **
(0. 005 2) (0. 131 2 0. 1327 (0. 134 3
R’ 0.0119 0. 0255 0. 084 0 0. 108 1
3952 3952 3952 3952
Panel B:
imp 0. 065 5" " 0. 058 9" ** 0. 044 4"~ 0. 043 7°**
(0. 001 6) (0. 001 &) (0. 001 9 (0. 001 9)
F-statistic 1 605. 02 1107. 68 539. 83 523. 79
Cragg-Donald Wald F statistic 2 670. 452 1 726. 603 817. 621 783. 989

10%. 5%, 1%



(Self Selec-

tion) , . “ 7, , Rosenbaum  M%
(PSMD) )
Y o b b
. : PSM )
(ATT) )
4
ATT ¢
(1:2) 0. 394 9 0. 367 8 0. 027 1*~ 0. 0130 2. 08
(1:4) 0.394 9 0. 366 8 0.028 1"~ 0. 012 4 2. 26
0. 393 7 0. 368 1 0. 025 6™~ 0. 012 0 2. 13
0. 3949 0. 367 4 0. 027 5~ 0. 014 4 1. 91
0. 394 9 0. 369 9 0. 025 0"~ 0. 010 8 2. 31
. ; y O' 005;*\*k*‘>'<** 10%\
5%, 1%
2. o
, o (fnur),
[43] “ ” “ 9
b b
(Common Support) . 5 (L. 2
) 3. o 5 ) ,
5
constr
OLS 2SLS OLS 2SLS
[@D) (2) (3) (€Y)
fnur 0. 050 2**~ 0. 068 6"~
(0. 008 4) (0. 022 8
net 0. 053 4"~ 0. 056 9"
(0. 009 7) (0. 034 1)
YES YES YES YES
F-statistic 456. 41 298,77
Cragg-Donald Wald F statistic 790. 214 330. 263
R 0.124 3 0. 109 6 0. 114 2 0. 104 1
5526 3952 4 020 3952
. 2 R ; !* ‘** * % %
10%. 5%. 1%
¢ )

153



(2)

[33](P90—94)
o

(pcon) .
) 1,
6 [@D) , (net)
(pcon) .
0. 027 1, 5%
, (tos)
(N (
) )
’ (716[)
o , 1%
) N

154

6
constr
@) (2)
net 0. 040 27 ** 0. 034 8***
(0. 007 1) (0. 009 3)
pcon 0. 009 0
(0. 011 0)
net % pcon 0. 027 1~
(0. 012 2
tos 0. 007 1
(0. 004 8)
net > tos 0. 020 0"~
(0. 004 1)
YES YES
R’ 0.127 9 0. 106 6
5526 5523
2 s
10%. 5%. 1% o
) (
) (

(tos)



[447(P204—213)

o

Q, Cconstr; | net;» X,) = a, + Bnet, +v,X, + v, D)
» Q, Cconstr; | net;s X;) constri; q s s P V4
? 7)1 o
’ b N b
. . 10%
. 0. 026 9, 30% 0. 040 3, 50%
0. 042 4, , , 90 % ,
0. 060 9, 2. 7%
~6.1% ( 7 ) o
7
constr
10% 30% 50% 70% 90%
net 0. 026 97 *~ 0. 040 3™ ** 0, 042 47*~ 0. 048 17** 0. 060 9™ ™
(0. 008 6) (0. 008 4) (0. 008 6) (0. 010 9) (0. 012 6)
YES YES YES YES YES
Pseudo R* 0. 087 4 0. 083 3 0. 078 2 0. 076 0 0. 056 2
5526 5526 5526 5526 5526
: 2 s ; NN 10% .
5%. 1% .
0.10
@
’ ’ 0.08
R 1
=
’ W& 0.06
o
’ [l
( 5%), 0.04 -
° 0.02 +
1 y 1 1 1 1 1 1
0 0.2 0.4 0.6 0.8 1.0
AL B
6‘U”
1
85 % o )
0] N N N o
’ N 10%



85% .
’ ’ 65% b
65 % 85% . ; 85% ,
, ( ) ,
“U” R
2 (a)

0.20 F 0F
0.15
e = -0.05
W& W&
0.10 °
R g
= E o0t
0.05 |
O C1 I 1 1 1 1 *015 1 1
0 0.2 0.4 0.6 0.8 1.0 0 0.2
5L
(a) LA R
2
2 (b)
b 3N5 o
) http://news sohu com/20060305/n242133633. shtml,
— 156 —

(C)1994-2022 China Academic Journal Electronic Publishing House. All rights reserved.

d4 d6 0.8
AL R,
(b) BT e

http://www.cnki.net

1.0



o b N
’ ’ Y
b ~ b
C N
Y b
b o b
8 (., (2) , ,
o b
b ’ b
. b
, o (3. 4 s
b o
8
constr
» (2) (3 4)
net 0. 029 9*** 0. 060 1*** 0. 031 3*** 0. 055 5% *
(0. 009 4) (0. 009 0) (0. 009 7) (0. 008 7)
YES YES YES YES
R? 0. 106 7 0.110 8 0.126 1 0.129 3
3 044 2 482 2 806 2 720
: 2 ’ ) *L \L* \*YL
10%. 5%. 1% .
Y
s 2016
s . (D
b b
2 9 , . (2)
. (3)
©) 43 ( s 2018 12, 829
10~49 , 83. 4% ,60 6.6%,

— 157



’ “u”
, . (4
’ ’
’ ° (5) ’
’ ’
H ’ ’
’ o
’ ’ ° ’
o ’ ’
5 ’ ’ ’
’ o ’ “ +7
o ’ N N N
’ o ’ \
~ ’ ’ N
’ o ’ ’
o ’ ’
’ ’ ’ ’ °

[1] Yushkova,E. Impact of ICT on trade in different technology groups: Analysis and implications[ ] |. Interna-

tional Economics and Economic Policy,2014(1).
[ 2] Harris,R. The Internet as a GPT ; Factor Market Implications| M ]. Cambridge: MIT Press,1998.

(3] . [Jl. ,2017(3).

(4] , . [Jl. ,2015(10).

[5] , . : L. (
),2016(6).

[6] Ahmed,S. ,T. S. Wirjanto. The impact of sales taxation on Internet commerce— An empirical analysis[ J]. E-
conomics Letters ,2008 (3).

L7] . . U LJl. ,2015(11).

[8] Nakayama, Y. The impact of eccommerce; It always benefits consumers, but may reduce social welfare[ J].
Japan and the World Economy ,2009 (3).

[9] Ferguson,C. ,F. Finn,J. Hall,et al. Speculation and e-commerce: The long and the short of IT[J]. Interna-

tional Journal of Accounting Information Systems,2010 (2).

[10] . . — [Jl. .2016
(1.

[11] . . . (1. ,2017(1D).

[12] . . ) . L. .2018(3).

[13] . . . [Jl. ,2016(5).

[14] , . — (Il ,2017(6).

[15] . . . — CFPS [J]. ,2018(1).

— 158 —



[16] , , . . [Jl. ,2017(7).

[17] ; . LIl 22016(4).

[18]Dickson, P. R. Understanding the trade winds: The global evolution of production, consumption, and the In-
ternet[ J]. Journal of Consumer Research ,2000(1).

[19 ]Koufaris, M. Applying the technology acceptance model and flow theory to online consumer behavior J]. In-
formation Systems Research ,2002(2).

[20]McGuire, T. ,]J. Manyika, M. Chui. Why big data is the new competitive advantage[ J |. Ivey Business Jour-
nal ,2012(7).

[21] . ( y[M. : ,2007.

[22] L +7 LJl. ,2016(12).

[231World Bank. World Development Report 2016 ; Digital Dividends[ R]. Washington, DC; World Bank,2016.
[24] . [J. ,2017(3).

[25]Kongsamut,P. ,S. Rebelo,D. Xie. Beyond balanced growth[]J]. Review of Economic Studies,2001(4).

[ 26 JWilliamson, O. E. Markets and hierarchies: Analysis and antitrust implications,a study in the economics of
internal organization[ J]. Accounting Review ,1975 (343).

[ 27 ]Stigler,G. J. The economics of information[ J . Journal of Political Economy ,1961(3).

[28]Bakos.]J. Y. Reducing buyer search costs:Implications for electronic marketplaces[ J|. Management Science ,
1997(12).

[29]Bakos,J. Y. A strategic analysis of electronic marketplaces[ ]J]. Management Information Systems Quarter—
ly,1991(3).

[30]Clemons, E. K. Evaluation of strategic investments in information technology[J]. Communications of The

ACM,1991(1).

[31] ) . — [Jl. ,2014(7).
[32]Coase,R. H. The nature of the firm[J]. Economica,1937(16).
[33] , . [M]. : ,2003.

[34]Borghans, L. ,B. T. Weel. The division of labour, worker organisation,and technological change[ ] ]. The Eco-
nomic Journal ,2006(509).
[35]Young, A. A. Increasing returns and economic progress[ J]. The Economic Journal s1928(152).

[36] , . [JJ. .2013(9).

[37] , . “ 7 — L. ,
2018(4).

[38] , . — [y ,2014(9).

[39] , , - [J1. ,2012(6).

[40] . ) . L. ,2013(1).

[41]Stock,]J. H. .M. Yogo. Testing for Weak Instruments in Linear IV Regression[ Z]. NBER Technical Work-
ing Papers,2002.

[42]Rosenbaum,P. R. , D. B. Rubin. Assessing sensitivity to an unobserved binary covariate in an observational
study with binary outcome[ ] |. Journal of the Royal Statistical Society ,1983(2).

[43] . . [Jl. ¢ ),2016(4).

[44 ]Angrist,]. D. ,]J. S. Pischke. Mostly Harmless Econometrics: An Empiricist’s Companion[ M ]. Princeton;

Princeton University Press,2009.

— 159 —



Has the Internet Promoted the Upgrading of Household Consumption
— Research Based on the Micro Survey Data of China

LI Xuyang, LI Tongping, ZOU Wertjin

Abstract: Internet development is not only an important consumption condition, but also a major revo-
lution of consumption mode. Based on the search theory, this paper constructs a family utility function
including Internet factor and analyzes the mechanism and path of Internet affecting the household con-
sumption upgrading. Then, based on CFPS2016 survey data, we conduct empirical test by using instru-
mental variable regression, propensity score matching and quantile regression. The conclusions are as
follows: (1) The Internet usage helps to increase the proportion of household development and the en-
joyment consumption among the total consumption and promotes the upgrading of consumption structure
in the meanwhile; (2) The price effect and market scope effect triggered by the Internet have further
expanded consumption; (3) With the improvement of consumption level, the positive effect of Internet
usage on consumption upgrading presents an inverted “U” type non-linear relationship; (4) The impact
of the Internet on the consumption structure is heterogeneous In terms of different consumption types,
Internet usage has significantly increased the proportion of cultural and educational entertainment con-
sumption. However, there is a negative effect of Internet usage on health care consumption In addition,
compared with families in urban areas and those with low-income, the positive effect of Internet usage is
more significant for families in rural areas and those with higher income. Therefore, the policy implica-
tions are as follows: promoting consumption upgrading must be based on people’s livelihood; taking the
popularization of rural network as a starting point; taking the release of rural consumption potential as a
breakthrough; vigorously eliminating the digital divide.

Key words: Internet; consumption upgrading; consumption structure; household consumption
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