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Are Passionate Entrepreneurs More Likely to Succeed
CHEN Jiang-tao, ZHOU Yan-fei, SUN Lijun

Abstract: Are passionate entrepreneurs more likely to succeed and thus be recognized by venture capital-
ists Previus study drews two opposite conclusions In order to further explore how entrepreneurial pas-
sion affects entrepreneurial identity, we conducted statistical analysis on 212 entrepreneurs investiga-
ted. It was found that passionate entrepreneurs always have the spirit of adventure, so are more likely to
adopt suboptimal improvisation to achieve the resource bricolage, which makes them more easily suc
ceed in starting new business Investors always evaluate the possibility of entrepreneurial success accord-
ing to the improvisation of pioneering enterprises rather than entrepreneurial passion. The process is ig-
nored in previous studies which always directly investigated the correlation between entrepreneurial pas-
sion and entrepreneurial identity, so inconsistent conclusions were drawn. This study can resolve the
existing differences in researches and provide theoretical guidance for entrepreneurs and venture inves-
tors.

Key words: entrepreneurial passion; entrepreneurial improvisation; entrepreneurial identity; error

management climate
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