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Financing of Media Entrepreneurial Projects: Business Models
Favored by Venture Capitals
ZENG Fan—xu, WANG Yuqi

Abstract: By introducing theories of venture capital and entrepreneurial financing, this paper explored
the key characteristics of media entrepreneurial project that are favored by venture capital. Based on four
typical cases in China, the study found that venture capitals are more inclined to invest in media entre-
preneurial projects with the characteristics of disruptive innovation, more sustainable profit potential,
and a higher return on investment. Through theoretical discussion on the financing behavior of media en-
trepreneurial projects, this paper hopes to provide theoretical insights for the financing of media entre-
preneurial projects as well as the transformation of traditional media industry.
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